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| Introduction International guests and international hospitality (pp. 13-17)
2 What is hospitality? The difference between guest service and hospitality (pp. 17-19)
3 Hospitality managers The skills and tasks of the international guest hospitality manager (pp. 23-35)
4 Manners and etiquette The difference between manners and etiquette (pp. 29-33)
5 Uchi and soto The concepts of uchi and soto in the Japanese culture (pp. 45-49)
6 Unconscious bias Overcoming unconscious biases (pp. 51-53)
7 International understanding [The key points for a successful international understanding (pp. |63-165)
8 Western cultures (I) Differences between Western and Japanese cultures: religions (p. 167)
9 Western cultures (II) Differences between Western and Japanese cultures: other aspects (pp. 169-171)
10 European cultural spheres | The three European cultural spheres (handout)
I General review
12 EEAARR FREME TR ARAL
13 The Islamic culture Introduction to the Islamic culture around the world (pp. | 73-175)
| 4 The Islamic tenets The six articles of faith and the five pillars (pp. 175-179)
15 Halaal and haraam Dietary prescriptions in Islam (pp. 185-187)
16 Asian cultural spheres The five Asian cultural spheres (handout)
17 Japan in the world Japan's position in various international rankings (pp. 107-111)
18 Japan's international image (I) |[How is Japan viewed worldwide? (pp. |1 1-113)
19 Japan's international image (II) |How is Japan viewed worldwide? (pp. | 15-117)
20 Japan's international image (III) | Why do inbound travellers visit Japan? (pp. | 19-121)
21 Inbound travelling (I) how to improve in welcoming inbound visitors (pp. 123-127)
22 Inbound travelling (II) trends in inbound travelling (pp. 129-141)
23 General review
24 EEAARR FREME TR AHAL
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